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Introduction

In today’s world, internal communications professionals increasingly feel the pressure to 
do more with less. With limited resources, time, and budget, engaging effectively with your 
employees can seem like an insurmountable task. 

Do you find yourself in this situation? Are you an HR or marketing professional that manages 
internal comms off the side of your desk? Or maybe you’re the lone internal communicator 
at your organization, expected to deliver big results with little to no support?

It’s a common problem we hear every day when talking to our customers, and it can be a 
challenging place to find yourself. While more and more organizations recognize the importance 
of internal communications, investments in this critical function are still not what they should be.

We want to change that by providing you with the methodology and technology you can use to 
build an internal comms process within your organization that delivers value, freeing you up to 
focus on strategic initiatives, not only operational ones. And we’ll show you how to do just that. 
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Social On Your Intranet 
Many organizations are not ready for internal social media but are aware that social 
networking tools may play a future role on the intranet. Starting with no social, some social, 

or full-use of social platforms is a decision most organizations are dealing with.

• Participation
• Contribution
• Collaboration
• People Helping People
• Leadership / Mentoring
• Empowering and Engaging

The Social Revolution
The “social” revolution moves the intranet into a powerful platform that facilitates human-
thought through collaboration to benefit the business. We wrote a blog post on how simple 
social tools can help to facilitate executive leadership. Show value by creating a business goal 
or campaign around social concepts and tools on the intranet. It will help focus the efforts 
toward a payoff. It can just be one thing but it will make a huge difference to your intranet 
goals and focus: to obtain buy-in, value through education, and facilitating the company culture.

Social Idea #1
Create a focus group of executives and ask that they post onto their message walls within 
the employee directory, sharing company insights, customer wins, and future goals. 
Create a widget on the intranet home page that pulls a feed of all new wall posts from the 
executives.

Social Idea #2
Use the tools on your intranet to support current business initiatives and programs. Create 
surveys to get feedback from employees on initiatives or new products. Use opinion polls
to gauge the effect of customer service satisfaction scores.
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Social Idea #3
Create a suggestion box for ideation. Tap employees for new ways to generate revenue, 
improve customer programs, ideas on recycling initiatives, streamlining existing processes, 
how to move towards a paper-less office. Create secured areas for confidential topics or to 
share ideation programs within core groups or management teams.

Social Idea #4
Use the intranet to offer professional growth and career advancement seminars, internal 
software training, new product training, interactive tutorials, learning videos. Enable 
comments to get feedback from the students who registered and attended seminars and 
training courses offered through the intranet.

Social Idea #5
Enable comments and thumbs-up “like” ratings on company news, articles, KB’s, training 
courses, employee nominations, featured stories, blog posts and any other applicable 
content throughout the intranet. Then weight your search results to show content that is 
highly “engaged” through # of visits, content shares, social bookmarking, comments and 
ratings.

Social Idea #6
Nominate employees for kudos through the intranet and ask supervisors to
nominate their staff, giving a very public pat on the back for a job well done.

Engagement Tools
Social tools really should be called engagement tools. The marriage of business
with social engagement, and by extension the ability for groups and teams
to collaborate through the intranet, can create a high level of user adoption,
stakeholder satisfaction, return on investment, a more informed and engaged
workforce, and a successful intranet.

100 Intranet Ideas Ebook
Get more social intranet ideas from our 100 Intranet Ideas eBook.

https://intranetconnections.com/resources/ebooks-whitepapers/101-intranet-ideas-ebook/
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Your employee intranet is a powerful tool that can improve processes and productivity within 
your organization. Not only does your intranet engage and involve users, promoting your culture 
and company values along the way, it gives your employees the tools they need to perform their 
jobs efficiently.

At IC, we’ve built these intranet best practices into our employee intranet software to ensure the 
needs of your organization are met. To see if our intranet solution is right for you or to learn more, 
book a no-obligation call with one of our team members. 

Book a demo

Your Employee Intranet

https://intranetconnections.com/schedule-a-demo

